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MAJAHUATTAP APAJIBIK KOMMYHUKALIUAIOAI'BI CUMBOJIJIOPAY U3NJI1O0O
MACEJIECH
K BOIIPOCY OB UCCJEJOBAHUN CUMBO.JIOB B MEXKKYJIbTYPHOM
KOMMYHUKAIIUAN
TO THE QUESTION OF SYMBOL RESEARCH IN INTERCULTURAL
COMMUNICATION

AHHOTanusi: Makana MaJaHUATTap apaliblk OaiaHBIITArbl CHUMBOJAOPAYH TYpPIOpYH
JKaHa (bYHKHHHHapLIH TajTg00 HpO6J’IeMaCLIHa dpHaJIr'aH. CI/IMBOJ’II[OP MaJlaHUATKA TYPYKTYYJIYKTY
JKaHa CCMAaHTUKaJIbIK HWIICHUMAYYJIYKTY 6epreH MaJaHUATTBIH  CAJITTapbl MCHCH  TbBIT'bI3
OaiinanpiuTa. CHMBOJIOPAYH MYHO3]lYY ©3TeuellyIy ajapJblH ap TYPAYY MaaHWIEp MEHEH
OaiiaHbllIbl OONTYN caHaiar, Oya e3revesyK MaJaHUSTThIH JUHAMHKAChlHA TaaCUPUH TUITH3ET.
Maxkanana MagaHuil apanblk OaillaHbBIIITarbl CUMBOJAOPAYH ©3redenykrepy aubuirad. Cascart,
HCKYCCTBO, UJINM, OMIITUM 6epyy, CIIOpPT, TypuU3M, CAJIaMATTBIKTbI CAKTOO KaHa Oarka CUMBOJIAOD
TUEILENYYJAYTYHO JKapalla pbhIHOKTYK MaMWJIeNepJuH Typiepy Karapbl mHaiina Oomym,
OHAYPYYYYJI6Op MCHCH KCPCKTOOUYIIOPAYH OPTOCYHIAAI'bI HaTLII\/'I)KaJ'Iyy OailIaHBINITEl KaMChI3
KblJIYYIr'a KOMOKTOIIOT ACTCH ThIAHAK YbII'apblUITaH.

AnHoranusi: CTaThs MOCBAIIEHA MpoOJieMe aHalu3a TUMOB W (DYHKIIMH CHMBOJIOB B
MG)KKYJ'II)TypHOﬁ KOMMYHHKAIIUH. CHUMBOJIBI TECHO CBS3aHBI C TpagulusaAMU KYJIbTYPbI, KOTOPBIC
NPUAAIOT KYJbTYpPE YCTOMYMBOCT W CMBICIOBYIO OIPEAEICHHOCTh. XapaKTepHOM YepTou
CHUMBOJIOB BBICTYIIA€T UX CBA3b C MHOXXCCTBOM 3Ha‘—IeHI/II\/'I, 3Ta 0COOEHHOCTh BJIMSET Ha JAUHAMHUKY
KYJIbTYPBHI. B crarbe BBIABIEHBI OCOOEHHOCTH CHMBOJIOB B Me)KKyJ'IBTypHOI\/'I KOMMYHUKAIIUH.
CI[CJ'IaH BbBIBOJ TOM, 4YTO B KayCCTBC paBHOBHHHOCTeﬁ PBIHOYHBIX OTHOIIIEHUH (I)I/II‘ypI/IpyIOT
IIOJIMTHKA, HCKYCCTBO, HAayKa, O6paSOBaHI/Ie, CIIOpT, TYypU3M, 3APaBOOXPAHCHUC W OpPYyruc,
COOTBETCTBEHHO, CHMBOJIBI ~ CIIOCOOCTBYIOT — oOecredeHnto 3()(EKTUBHOW  CBSA3M  MEXAY
IMPOU3BOJUTCIIAMU U HOTpe6I/IT CIIIMU.

Abstract: The article is devoted to the problem of analyzing the types and functions of
symbols in intercultural communication. Symbols are closely related to cultural traditions, which
give the culture stability and semantic certainty. A characteristic feature of the symbols is their
connection with a variety of meanings, this feature affects the dynamics of culture. The article
revealed the features of symbols in intercultural communication. It is concluded that politics, the
arts, science, education, sports, tourism, health and others appear as varieties of market relations,
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respectively, symbols contribute to ensuring an effective connection between manufacturers and
consumers.

Herusru ce310p: CHMBOJJIOPJAYH TypJepy JkaHa (QYHKOHSUIApbI, MaJaHUW apalibIK
OailyTaHpII, CHUMBOJIZIOP, TYPYKTYYJIYK, HUIIEHUMIYYJYK, MagaHUAT JUHAMUKACHI, HATBIDKAIYy
OailTaHbIIII.

KawueBble ciaoBa: TUMOB M (YHKIUH CHUMBOJIOB, MEXKYJIbTYpHas KOMMYHHUKAIUS,
CHUMBOJIbI, YCTOﬁHHBOCTb, OIPCACIICHHOCTh, AMHAMUKA KYJIbTYPBHI, 3(1)(1)€KTI/IBH3,SI CBs3b.

Keywords: types and functions of symbols, intercultural communication, symbols, stability,
certainty, cultural dynamics, effective communication.

The variety of conceptual approaches in the study of the symbol indicates the absence of a
holistic knowledge of its nature and essence, the following areas of development of the concept of
“symbol” have developed: philosophical and anthropological (symbol is the key to unraveling the
origin of human consciousness and culture), linguistic (linguistic symbolism — the basis of human
speech and culture), structural-semiotic (symbol is a way of cognition of verbal and nonverbal texts
of culture), aesthetic and artistic (a symbol is an artistic means of expressing ideas and values),
religious (a symbol is a way of human interaction with the divine world), ethnological (a symbol is
a way of ethnic integration and identification), psychological (a symbol is a function of the human
psyche, a symbol allows you to reveal latent manifestations of unconscious structures), sociological
(a symbol is a way of establishing socialites, relationships and interactions). As Y.S. Lobanova
notes, symbols expand the communicative potential of the language, reflecting various aspects of
human activity. Representatives of various creative types of professional activity are engaged in the
creation of symbols of modern culture (artists, designers, advertising and marketing specialists,
etc.), as well as people who are far from art. The production and distribution of symbols is carried
out with the help of mass communication technologies, which are used in marketing, management,
advertising. Symbols are widely used in the management of public and individual consciousness;
they focus on the organization of consumption [7].

In accordance with the models of production and consumption, almost all types of activities
that are implemented in modern society. Politics, art, science, education, sports, tourism, healthcare,
etc. appear as varieties of market relations. Accordingly, symbols contribute to ensuring effective
communication between producers and consumers [8]. In the structure of symbols of modern
culture, the boundaries between the material and the spiritual are blurred, there are no clear
differences between the sublime and the base. There is no connection with the transcendent in
modern symbols. The structure of symbols is built at the level of material and social values. The
connection between material needs and social status, which is reflected in the symbols, is
differentiated in accordance with the prestigious benefits of modern civilization: time, prestige,
comfort, wealth. The functions of symbols are to differentiate the perception of consumers, to draw
attention to goods and services, to prove their advantages over other goods. The symbols of modern
culture do not refer to overcoming material temptations for the sake of spiritual perfection, as in the
traditional-new culture. They create confidence that the chosen product introduces the individual to
a prestigious social group. At the same time, the quantity and quality of goods and services also act
in a symbolic form. For example, when advertising films, they often mention the amount of money
spent on production, the number of viewers, fees from ticket sales, a place in the rating of film
production. All this information is used to convince a potential viewer that he will not spend money
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in vain if he buys a ticket to the advertised film. If in traditional culture symbols served to regulate
consumption in accordance with social statuses, then in modern culture symbols are used to remove
any restrictions in consumption. Mass culture, with the help of symbols, stimulates the desire for
unlimited consumption as an activity that all modern people deserve [7].

In modern culture, the production and distribution of symbols is considered in the categories of
economic science and practice. The concept of “symbolic capital” has found widespread use in
social sciences. The functions of symbols for the management of public consciousness are widely
used in economic activity.

Symbols that are used in modern society become P. Bourdieu notes that symbolic capital finds
expression in trust, which contributes to the establishment of strong relationships. Symbolic capital
creates certain guarantees of product quality, stability and reliability of interactions between the
buyer and producers in the structure of market relationships [9]. All this serves as the basis for a
good business reputation, which attracts partners and customers. Symbolic capital, increasing the
number of consumers, strengthening partnership relations, serves to increase economic capital. Each
symbol has a certain ability to build up “capital” in modern society, as it finds its supporters [9].
However, symbolic capitals do not have the same significance. It depends on how interpreted this or
that symbol, how universal is the system of values that it stands for. In modern culture, symbols
play the role of differentiating the quantitative and qualitative characteristics of goods and services.
For this purpose, the data of scientific research are used, in which the methods of building ratings
are used. The differentiation displayed in the ratings is, in fact, a symbolic indication of the
popularity of certain goods or services. Ranks in those or in other ratings, it is a symbol of a place in
the conditional hierarchy, a symbol of prestige, success. In this regard, the symbols perform the
functions of stimulating the activity of promoting products, respectively, contribute to the
production of new characters. Symbols play a big role in innovative development. Brand building is
one of the directions of innovative activity. Symbols accompany the development of innovations
[9]. At the stage of developing an idea, it is important to assess its innovative potential, and for this,
it is necessary to turn to ratings that display economic indicators through a system of symbols. The
introduction of innovations and their promotion are also accompanied by symbols that convince of
the advantages of new products, reducing resistance in their development- research institute. This is
due to the fact that the symbols do not lose their connection with traditions, they make it possible to
create an image that combines stability and renewal. “The logic of the symbol is the logic of
contradiction, and it is conceived as a concrete organic synthesis of variability and constancy, form
and content, identical and different, one and many, mobile and rest, finite and infinite. These
oppositions are foreshortenings of the nature of the symbol, revealing it from different sides™ [3].
So, in different cultures, the same symbol (for example, a rose, a swastika, pigeon) can take a very
different pictorial form and be endowed with fundamentally different meanings. Therefore, it is
necessary to interpret one or another symbol only from the perspective of a certain cultural and
historical situation. In this context, it is necessary to focus on the types and functions of symbols in
culture.

According to A. F. Losev, the doctrine of types of symbols is the study of those semantic
sequences that arise during the functioning of a symbol in various areas of human activity. It
highlights the nine types of symbols listed below [2].

1. Scientific symbols (for example, mathematical equations, a right triangle, etc.).

2. Philosophical symbols (for example, philosophical categories: reason, necessity, freedom, etc.).
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3. Artistic symbols (the image of the “three-bird” by N. Gogol).

4. Mythological symbols (circle, fire symbol, etc.).

5. Religious symbols (cross, divine sacraments).

6. Symbols formed by nature, society and the whole world. “The deeper they are perceived and they
are studied by man, the more they are filled with a variety of symbols, receive a variety of symbolic
functions, although in themselves and objectively they are not only our symbols at all” [2] (for
example, the world tree and fertility symbols).

7. Humanly expressive symbols. A person expresses his inner state externally, so that his
appearance is more or less always symbolic for his inner state (smile — a symbol of joy, a pale face
is an indicator of fear). The physical features of the human body (skin color, nose structure, etc.)
also act as a symbol.

8. Ideological and motivational symbols (ideal, motto, law, etc.).

9. The externally technical symbol implements the principle of an infinite series of actions (bows,
handshakes, dance, etc.).

N N. Rubtsov gives a different typology of symbols based on the dependence on the external form
or material of the implementation of symbolic expression in the cultural system. He identifies five
main ways implementation of symbolic expressions, as well as their various combinations.

Graphic symbols are inherent in numerous forms of human activity — art,

science, politics, etc.

2. Plastic symbols are found mainly in art.

3. Discursive symbols are symbolic generalizations and constructions that arise not so much as a
result of visual perception, as a mental process. These include literary symbols and their
accompanying linguistic constructions, metaphors, comparisons, etc., as well as symbols of
philosophy, theology, science, legislation, etc.

4. Procedural symbols express certain values and ideas through specific actions. These are all kinds
of political activities of a person — rituals, ceremonies, meetings, as well as various folk calendar
festivals and rituals.

5. Operational symbols are used to maintain a certain public order, a stable state of society. For
example, currency signs are symbols in their various “hypostases”

(money, loans, etc.). Thus, in the process of human cognitive activity, symbolization manifests
itself in a variety of forms. Currently, because of the expansion and strengthening of intercultural
contacts, there is a significant increase in the socio-cultural, intellectual, spiritual and creative role
of symbols.

The world of culture is a world of symbols. The intensive development of international
communication in the modern world reveals the need for a deeper study of the crucial role played
by symbols in diverse cultures in order to develop a language of symbols that could become a
global treasure. The typology of Vardenburg is interesting, in which symbols stand out in the aspect
of myth: explicit as “moving symbols” and implicit as emotionally loaded and felt, meaning certain
basic assumptions [5]. Warner, based on the fact that signs can give expression to different “things”
(objects, representations, feelings, etc.), identified three types of symbols: referential; evocative and
intermediate. Referential symbols are referential and scientific concepts, the logic of judgments and
rational discourse. The meanings of these symbols, as a rule, are stipulated in the community, and
their interrelationships are strictly fixed. They are usually used to communicate information and are
verifiable [5].
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Evocative symbols give expression to feelings. Their meanings are expressive, affective, irrational;

they refer to such feelings, ways of knowledge and understanding that go beyond ordinary
experience and cannot be empirically verified. From Warner’s point of view, these symbols play an
extremely important role in preserving social life and maintaining the solidarity of community
members: people they need signs “as external forms to give sensory reality to those feelings and
ideas that fill their spiritual life.” Thanks to evocative symbols, these weightless and elusive
feelings and ideas are transferred to the world of perceived “objective reality”; a stable and stable
symbolic environment is one of the most important mechanisms for preserving society. The
majority of symbols appearing in everyday life belong to the intermediate type; they combine the
properties of referential and evocative symbols.
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